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SEO Best Practices Checklist

Keyword Research

o |dentify Primary and Secondary Keywords:
o Use tools like Google Keyword Planner, SEMrush, or Ahrefs.
o Focus on keywords with high search volume and low competition.
e Analyze Competitor Keywords:
o Review competitors’ keyword strategies to find gaps and opportunities.

On-Page SEO

e Optimize Title Tags and Meta Descriptions:
o Include primary keywords.
o Keep titles under 60 characters and meta descriptions under 160 characters.
Use Header Tags Appropriately:
o Structure content with H1, H2, H3 tags.
o Include keywords in headers naturally.
Optimize Images:
o Use descriptive flenames and alt text.
o Compress images to improve page load speed.
Improve Content Quality:
o Ensure content is valuable, engaging, and relevant.
o Include keywords naturally without keyword stuffing.
Internal Linking:
o Link to relevant pages within your site to improve navigation and SEO.

Off-Page SEO

e Build High-Quality Backlinks:
o Focus on earning links from reputable websites.
o Engage in guest blogging and partnerships.
e Social Media Engagement:
o Share your content on social media platforms to increase visibility.
o Encourage social sharing to boost backlinks and traffic.

Technical SEO

Gartner Technology LLC Sheboygan Wisconsin US « +1 (920) 547-4407 - gartnertechnology.com



e Ensure Mobile-Friendliness:
o Use responsive design to make your site mobile-friendly.
o Test your site’s mobile performance with Google’s Mobile-Friendly Test.
e Optimize Site Speed:
o Minimize CSS, JavaScript, and HTML.
o Use tools like Google PageSpeed Insights to analyze and improve speed.
e Use Structured Data:
o Implement schema markup to enhance search engine understanding of your content.
o Use Google’s Structured Data Testing Tool to validate your markup.
e Fix Crawl Errors:
o Use Google Search Console to identify and fix crawl errors.
o Ensure all pages are reachable and not blocked by robots.txt.
e Create and Submit an XML Sitemap:
o Generate a sitemap and submit it to Google Search Console.
o Update the sitemap regularly as new content is added.

Continuous Improvement

e Monitor Analytics:

o Regularly review performance with tools like Google Analytics.

o Track metrics such as organic traffic, bounce rate, and conversion rates.
e Stay Updated with SEO Trends:

o Follow industry blogs, attend webinars, and participate in forums.

o Adapt your strategy based on the latest SEO best practices and algorithm updates.
e Regularly Audit Your Site:

o Conduct SEO audits to identify and fix issues.

o Use tools like Screaming Frog or Sitebulb for comprehensive audits.

This checklist provides a comprehensive guide to SEO best practices, helping you optimize your site for search
engines and improve your online presence.
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